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Seera Group posted normalized net profit of SAR 47Mn in Q3 2023 
excluding one-off IPO cost 

Revenue

Gross Profit

Operating 
Profit/(Loss) 1

Net 
Profit/(Loss)2

(before NCI)

Income Statement – Group-wide (SAR Mn)

Operating 
Expenses

NBV

512
801

+56%

255 356
+40%

30
81

+167%

6
47

+755%

260 298
+15%

2,650 3,133
+18%

1,497 2,274
+52%

639 1,012
+58%

-74

246
+433%

-79

148
+287%

740 834
+13%

6,779 9,011
+33%

Q3 ’22 Q3 ’23 9M ’22 9M ’23
1. Operating profit/(Loss) excluding one-off IPO expenses of SAR 21 million in Q3 ’23, Careem holdback of SAR 48.5 million in Q3 ’22 and SAR 14.9 million in Q2 ’23.
2. Net Profit excluding one-off IPO expenses of SAR 21 million in Q3 ’23, Careem holdback of SAR 48.5 million in Q3 ’22 and SAR 14.9 million in Q2 ’23
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Seera Group has generated positive EBITDA of SAR 165 million for Q3 2023

EBITDA – Group-wide (SAR Mn)

Note: EBITDA is defined as net profit (/loss) before zakat and tax attributable to Seera Group adjusted for: financing costs/ income and depreciation & amortization. All items reported on statement of profit 
or loss and statement of cash flows of the Group for the relevant periods.

Loss 

before 

Zakat 

and Tax

25

Finance 

Charges, 

Net

114

Depreciation 

& 

Amortization

EBITDA

60

198

Profit 

before 

Zakat 

and Tax

38

Finance 

Charges, 

Net

101

Depreciation 

& 

Amortization

EBITDA

26

165

Q3 ’22 Q3 ‘23

-17%

Loss 

before 

Zakat 

and Tax

54

Finance 

Charges, 

Net

297

Depreciation 

& 

Amortization

EBITDA

-60

291

Profit 

before 

Zakat 

and Tax

105

Finance 

Charges, 

Net

312

Depreciation 

& 

Amortization

EBITDA

164

581

9M ’22 9M ‘23

+100%
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Maintaining a strong financial position through healthy liquidity and 
leverage levels

Total Assets (SAR Mn) Total Equity and Liabilities (SAR Mn)

741

780

631

578
8

5,347

2022.09.30

1,232

778

826

889

303

6,415

2023.09.30

8,085

10,443

Trade and other payables

Short term bank debts

Long term bank debts

Other payables

Non controlling interest

Shareholder’s equity

26% 25%

Bank Debt to Equity

2022.09.30 2023.09.30

18
482

304

1,219

6,062

2022.09.30

0
582

1,449

1,362

7,050

2023.09.30

8,085

10,443

Due from related parties

Prepayments & Advances

Cash & equivalents

Trade & Other Receivables

Non current assets

1.33 1.69

Current Ratio

2022.09.30 2023.09.30



Business 
Segment 
Financials
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Travel Platform posted EBITDA of SAR 28 million in Q3 2023, driven 
by improved margins, marketing efficiencies and operating leverage 

Revenue

Gross Profit

EBITDA

Income Statement – Travel Platform (SAR Mn)

Operating 
Expenses

NBV

132
209

+59%

124 143
+16%

Q3 ’22 Q3 ’23

-10

28
+373%

103 114
+11%

1,806 1,978
+10%

400 564
+41%

265 402
+52%

9M ’22 9M ’23

-94

49
+152%

345 358
+4%

4,600 5,691
+24%

1

1. Q3 2022 revenue results reported above differ from previously published Q3 2022 results due to the reclassification of revenue components in Q3 2023.
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Despite shifts in summer vacation between the 2nd and 3rd quarters, 
have achieved a NBV of approx. SAR 2 billion in Q3 2023, up by 10% YoY

Net Booking Value – By Business Line (SAR Mn)

599Q3 ’23

541Q3 ’22
+11%

Consumer 

Travel

Business

 Travel

33Q3 ’23

13Q3 ’22
+151%

1,299Q3 ’23

1,226Q3 ’22
+6%

47Q3 ’23

26Q3 ’22
+84%

2%

2%30%66%Q3 ’23

1%

1%30%68%Q3 ’22

1,978

1,806

Overall

Destination 

Management

Hajj & 

Umrah

1,8009M ’23

1,5349M ’22
+17%

1029M ’23

369M ’22
+180%

3,6099M ’23

2,9379M ’22
+23%

1799M ’23

939M ’22
+92%

2%

3%32%63%9M ’23

1%

2%33%64%9M ’22

5,691

4,600
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Growth in booking value is reflected in revenue of SAR 209 million in 
Q3 2023 up 59% from SAR 132 million in Q3 2022

Revenue1 – By Business Line (SAR Mn)

50Q3 ’23

31Q3 ’22
+59%

Consumer 

Travel

Business

 Travel

28Q3 ’23

13Q3 ’22
+114%

125Q3 ’23

81Q3 ’22
+55%

6Q3 ’23

7Q3 ’22
-10%

13%3%24%60%Q3 ’23

10%

5%24%61%Q3 ’22

209

132

Overall

Destination 

Management2

Hajj & 

Umrah

1079M ’23

899M ’22
+20%

939M ’23

369M ’22
+154%

3229M ’23

2009M ’22
+61%

429M ’23

759M ’22
-43%

16%8%19%57%9M ’23

9%19%22%50%9M ’22

564

400

1. Q3 2022 revenue results reported above differ from previously published Q3 2022 results due to the reclassification of revenue components in Q3 2023.
2. Destination Management drop is due to reclassification of revenue 
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Led by healthy occupancy levels and improved average daily rate across 
hotels, Hospitality achieved EBITDA of SAR 21 million in Q3 2023

Income Statement – Hospitality (SAR Mn)

Revenue

Gross Profit

EBITDA

Operating 
Expenses

27
45

+63%

4
20

+441%

Q3 ’22 Q3 ’23

5
21

+315%

12 14
+18%

9
69

+669%

9M ’22 9M ’23

5
65

+1,229%

41 50
+20%

74
143

+93%
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Portman Travel has seen booking volumes increase across its travel 
verticals and achieved EBITDA of SAR 9 million in Q3 2023

Revenue

Gross Profit

EBITDA

Income Statement – Portman (SAR Mn)

Operating 
Expenses

NBV

163 232
+43%

54 74
+37%

Q3 ’22 Q2 ‘23

7 9
+25%

49 70
+44%

589 722
+23%

483 716
+48%

141 225
+59%

9M ’22 9M ’23

13
46

+259%

136 196
+44%

1,475 2,084
+41%

1

1. Q3 2022 revenue results reported above differ from previously published Q3 2022 results due to the reclassification of revenue components in Q3 2023.



Financial updates

Contribution by Segment

Q3 2023
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Net booking value has grown significantly, primarily driven by the Travel 
Platform and Portman Travel Group

Net Booking Value – By Business Segment (SAR Mn)

Business Segment % Growth

Hospitality 63%

Portman Travel 23%

Travel Platform 10%

Others1 84%

1,806

27

589

211

Q3 ’22

1,978

45

722

387

Q3 ’23

2,650

3,133
+18%

Travel Platform Hospitality Portman Travel Others

4,600

74

1,475

630

9M ’22

5,691

143

2,084

1,093

9M ’23

6,779

9,011
+33% Business Segment % Growth

Hospitality 93%

Portman Travel 41%

Travel Platform 24%

Others1 74%

1. Others include Lumi Car Rental and other Seera Group investments 
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Revenue reflecting growth of Car Rental followed by the Travel Platform 
and Portman Travel

Revenue  – By Business Segment (SAR Mn)

Business Segment % Growth Business Segment % Growth

400

74

483

540

9M ’22

564

143

716

851

9M ’23

1,497

2,274
+52%

1

1. Q3 2022 revenue results reported above differ from previously published Q3 2022 results due to the reclassification of revenue components in Q3 2023.
2. Others include Lumi Car Rental and other Seera Group investments 

Hospitality 63%

Portman Travel 43%

Travel Platform 59%

Others2 66%

Hospitality 93%

Portman Travel 48%

Travel Platform 41%

Others2 58%

132

27

163

190

Q3 ’22

209

45

232

315

Q3 ’23

512

801
+56%

Travel Platform Hospitality Portman Travel Others
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Gross profit levels reflect revenue growth by each segment, primary 
contribution by Travel Platform

Gross Profit – By Business Segment (SAR Mn)

124

4

54

74

0

Q3 ’22

143

20

74

119

0

Q3 ’23

255

356
+40%

Travel Platform Hospitality Portman Travel Others

265

9

141

224

0

9M ’22

402

69

225

316

0

9M ’23

639

1,012
+58%Business Segment % Growth

Hospitality 441%

Portman Travel 37%

Travel Platform 16%

Others1 61%

Business Segment % Growth

Hospitality 669%

Portman Travel 59%

Travel Platform 52%

Others1 41%

1. Others include Lumi Car Rental and other Seera Group investments 
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Maintained minimal increase in operating expense levels group-wide 
despite significant growth in topline

Operating Expenses – By Business Segment (SAR Mn)

103

12

49

95

0

Q3 ’22

114

14

70

98

0

Q3 ’23

260

298
+15%

Travel Platform Hospitality Portman Travel Others

345

41

136

219

0

9M ’22

358

50

196

232

0

9M ’23

740

834
+13%Business Segment % Growth

Hospitality 18%

Portman Travel 44%

Travel Platform 11%

Others1 3%

Business Segment % Growth

Hospitality 20%

Portman Travel 44%

Travel Platform 4%

Others1 6%

1. Others include Lumi Car Rental and other Seera Group investments 
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Seera posted positive group-wide EBITDA, contributed by all business 
segments

EBITDA – By Business Segment (SAR Mn)

-10

5
7

196

0

Q3 ’22

28

21
9

107

Q3 ’23

198

165

-17%

Travel Platform Hospitality Portman Travel Others

-94

513

367

9M ’22

49

65

46

421

0

9M ’23

291

581
+100%Business Segment % Growth

Hospitality 315%

Portman Travel 25%

Travel Platform 373%

Others1 -46%

Business Segment % Growth

Hospitality 1229%

Portman Travel 259%

Travel Platform 152%

Others1 15%

1. Others include Lumi Car Rental and other Seera Group investments 
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Appendix: Definitions

Item

Gross Booking Value (GBV)
(non-IFRS measure)

Represents the total value of transactions booked, recorded at the time of 
booking reflecting the total price due for travel by travelers, including taxes, 
fees and other charges, adjusted for amendments and refunds. 

Details

Revenue
With respect to the recognition of revenue, IFRS requires an assessment of 
whether the business acts as an agent or principal for each good and service 
provided to a customer. The following factors indicate that a business acts as an 
agent rather than principal:
• Another service supplier is primarily responsible for fulfilling the contract;
• The business does not have inventory risk;
• The business does not have discretion in establishing prices for the other 

supplier's services and, therefore, the benefit that the Group can receive 
from those services is limited; and

• The business’s consideration is in the form of commission.  

Gross Booking Value (GBV)

+ Amendments
– Refunds (cancellations)

– Supplier Payments e.g. Hotels, 
Airlines, etc.

= Commission Revenue

– Cost of Sales e.g. credit card 
purchase fees, commissions, etc.

= Gross Profit 

– Operating Costs
+ Indirect Revenue
– Indirect Costs

= Operating Profit/(Loss)

Agent Principal

Gross Profit Represents the total revenue after direct cost of sales incl. sales agents, 
promotions, depreciation, etc.

Revenue is a fixed service charge or 
percentage of GBV

Gross Booking Value (GBV)

+ Amendments
– Refunds (cancellations)

= Other Revenue

Revenue is directly equivalent to GBV

– Cost of Sales e.g. depreciation, 
supplier payments, commissions, etc.

= Gross Profit 

Operating Profit/(Loss)
Represents the gross profit after operating costs i.e. overheads or other 
expenses and after other indirect revenue.

– Operating Costs
+ Indirect Revenue
– Indirect Costs

= Operating Profit /(Loss)

Net Profit/(Loss)

Illustrative Income Statement

Represents the operating profit/(loss) after finance charges and tax, other 
income/ losses.

– Finance Costs
– Zakat and Tax
+ Other income/loss

= Net Profit/(Loss)

– Finance Costs
– Zakat and Tax
+ Other income/loss

= Net Profit /(Loss)

=  Net Booking Value (NBV) =  Net Booking Value (NBV)



Business Updates

Q3 2023



Travel Platform



Consumer Travel

Key Performance Measures

Sessions on 
Platform

90M
For 9M 2023

+20% vs. 9M ‘22

Number of 
active costumer

864K
For 9M 2023

+16% vs. 9M ‘22

Domestic

Top Destinations

International

CairoCairo

DubaiLondon

Consumer Travel experienced another record quarter of 
growth, with strong rebound of travel demand across 
domestic and international bookings

IstanbulDubaiMakkah Riyadh Jeddah

Al KhobarMadinah

LondonIstanbul

ManamaManama

1

1. Sessions have been determined based on revised methodology relative to the Q2 2022 release
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883
(28%) 282

(9%)1,975
(63%)

9M ’22

1,029
(28%) 395

(11%)
2,290
(62%)

9M ’23

3,140
3,714

+18%

1,5121,685

224
(22%) 303

(30%)493
(48%)

9M ’22

259
(18%) 410

(29%)
763

(53%)

9M ’23

1,020
1,432

+40%

2,7992,382

Domestic Regional (GCC) Rest of the World #    Average Order Value (SAR) and YoY growth

Consumer Travel
Deeply rooted foothold in Saudi domestic and regional travel & hotel stays, and contributing 
significantly to global outbound traffic

Flight Segments (in thousands)

351
(28%) 69

(5%)846
(67%)

Q3 ’22

361
(27%) 107

(8%)
869

(65%)

Q3 ’23

1,266 1,337
+6%

Room Nights (in thousands)

75
(17%) 117

(27%)242
(56%)

Q3  ’22

93
(17%) 133

(24%)
322

(59%)

Q3 ’23

434
548

+26%

Note on Flight Segments: Domestic – origin & destination country is Saudi Arabia; Regional (GCC) – origin & destination Country in Saudi Arabia, United Arab Emirates, Qatar, Oman, Bahrain and Kuwait excluding Saudi Domestic; 
Rest of the World – All others excluding Saudi Domestic and GCC
1. Decrease in AOV a reflection of airlines' pricing adjustments due to impact of competition and oil prices

-10%1

+18%



Business Travel
Business Travel continued to renew existing contracts 
and onboarded corporate and government sector clients 
to the digital travel management portal

Digital Portal Usage

Business Trips Managed

471k
For 9M 2023

+10% vs. 9M ‘22

46%
For Q3 2023

51%
For  Q3 2023

Bookings through self-service portal

Clients using the portal

Key Performance Measures



Business Travel
Business Travel is mainly driven by government air travel 
and a growing corporate segment with a sizable non-air 
contribution

1,331
(88%)

180
(12%)

9M ’22

1,554
(87%)

228
(13%)

9M ’23

1,511
1,782

+18%

NBV by Government vs. Credit Clients (SAR Mn)

NBV of Credit Clients by Air vs. Non-air (SAR Mn)

98
(54%)

82
(46%)

9M ’22

128
(56%)

101
(44%)

9M ’23

180

229
+27%

Gov’t

Credit

Air

Non-air



South Korea

Destination Management 
Destination management growth driven by inbound visits 
from GCC and international markets

Average Length 
of Stay

5.3 nights
For 9M 2023

Primary Source Markets (% of Visitors)

Key Performance Measures

69%

7%

6%

6%

5%

4%

3%

GCC

Italy

Germany

France

UK

Japan

Number of 
visitors

16K visitors
For 9M 2023

Number of Tourists Served 
via Tour Operations

7.8K 
For 9M 2023



Hajj & Umrah
Hajj & Umrah experiencing significant recovery post 
closure of Umrah and eased visa regulations alongside 
inbound visits from source markets

Number of Pilgrims

59k pilgrims
For 9M 2023

+119% vs. 9M ‘22

Average Length 
of Stay

4.3 nights
For 9M 2023

Room Nights

91.4k nights
For 9M 2023

+139% vs. 9M ‘22

Key Performance Measures

Indonesia

Egypt

Pakistan

France

Singapore

Others

25%

16%

10%

7%

5%

37%

Primary Source Markets (% of Visitors)



Hospitality



Hospitality 
Hospitality growth in line with increased demand from 
religious pilgrims for properties in Makkah and the ramp 
up of the new Choice Hotels in Jeddah

Key Performance Measures

+13% vs. Q3 ‘22Occupancy
68%

Q3 ‘23

Average Daily 
Rate SAR 377 

Q3 ‘23

Across 7 properties in Makkah (4) 
and Jeddah (3) Operational 

Room Keys 2,195

Q3 ‘23

Room Nights 
Sold 61K

Q3 ‘23

53k

Q3 ‘22

+15% vs. Q3 ‘22 

Revenue Per 
Available Room SAR 258

Q3 ‘23

+10% vs. Q2 ‘22



Portman Travel Group



Portman Travel Group
Maintained leadership position in the corporate travel 

and luxury leisure sectors, while becoming significant 

force in sports travel space

Key Performance Measures

Business Travel 
Number of business 
trips managed

Chairman’s Club with 1,298 HNWs1

Luxury Leisure 
Travel 
Loyalty Program

Average Order 
Value

SAR 122k

439K

Q3 ‘23

319k

Q3 ‘22

+37% vs. Q3 ‘22 

Sports Travel
Number of fans 
traveled

10.3K

Q3 ‘23

5.7Kk

Q3 ‘22

+85% vs. Q3 ‘22 

1. Streamlined active database to prioritize high-value clients



Thank you.

www.seera.sa 
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